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Mike Hicks brings 20 years of experience to Igloo and leads all marketing efforts, including responsibility for bringing new products and services to market.  Mike is a recognized leader in global enterprise software marketing and specializes in transforming disparate marketing silos into integrated demand generation engines that grow company value.  He is adept at creating a culture of sharing and alignment against a common set of objectives, across all functional teams responsible for supporting product success.  Mike is a digital transformation enthusiast with proven experience in leveraging technology to help global teams increase both productivity and the pace of innovation.  
An excellent communicator and a skilled strategist, Mike has also led several marketing departments through periods of significant transition including mergers, acquisitions, and rapid growth.  Mike’s career includes senior roles at integrated communications agencies with a B2B focus, supporting the marketing needs of multi-national high-tech organizations, and has honed his marketing skills across a variety of functional marketing roles.  Prior to joining Igloo, Mike led global demand generation for the enterprise software portfolio at BlackBerry through their pivot to being a software-driven company.   
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